
STRONG 
INDUSTRY PARTNERS

The SPOAC – Sports Business Academy currently cooperates with the German Football League (DFL), German Football Association 

(DFB), German Olympic Sports Confederation (DOSB), WWP Weirather – Wenzel & Partner, Nielsen Sports as well as Microsoft 

which count among the leading institutions and companies in the sports business industry. The cooperation with industry trend-

setters reinforces the link between science and industry, and ensures advanced and further training courses geared towards the 

industry needs. Students moreover gain unique access to decision-makers from the sports business industry. What’s more, the 

partners are able to use the SPOAC as an important recruitment platform to acquire highly-qualified new employees.
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MUSHTAQ AL WAELI
EXECUTIVE DIRECTOR
Josoor Institute (Qatar)

ANTONIO MARTIN
DIRECTOR AUDIOVISUALS

FC Barcelona

DR. HENNING STIEGENROTH
HEAD OF SPORTS MARKETING

Deutsche Telekom

CARSTEN SCHMIDT
CEO

Sky Germany

DR. MICHAEL ILGNER
CHAIRMAN OF THE BOARD
Stiftung Deutsche Sporthilfe

ALEXANDER JOBST
BOARD MEMBER FOR MARKETING

FC Schalke 04

HERBERT HENZLER
FORMER CEO

McKinsey Germany

CHRISTIAN SEIFERT
CHAIRMAN OF THE MANAGEMENT BOARD

DFL

OLIVER BIERHOFF MANAGER – GERMAN NATIONAL FOOTBALL TEAM DFB

CARSTEN CRAMER DIRECTOR SALES, MARKETING & BUSINESS DEVELOPMENT Borussia Dortmund

JOCHEN DREPPER SPOKESMAN OF THE BOARD German Racing Next Generation

DIRK HUEFNAGELS GLOBAL HEAD MARKETING RETAIL Unicredit-Gruppe 

MARTIN KIND PRESIDENT Hannover 96

MARC KOSICKE CEO Projekt b

PETER LAUTERBACH CEO/CHAIRMAN _wige MEDIA AG 

INDUSTRY EXPERTS (EXCERPT)

STEFAN LUDWIG CEO DFB-Wirtschaftsdienste

PHILIP NEWALD CEO Österreichische Sportwetten

BERNHARD PETERS DIRECTOR SPORTS Hamburger SV

PHILIPP RADEL CEO Weirather-Wenzel & Partner

INGO SCHILLER CEO Hertha BSC

DR. MICHAEL VESPER CHARIMAN OF THE BOARD DOSB

PROF. DR. MICHAEL WELLING MANAGING DIRECTOR & CHAIRMAN Rot-Weiss Essen



UNIQUE LEARNING CONCEPT

By means of innovative learning methods developed by Harvard Business School, among others, and a clear focus 

on the challenges the industry faces, students receive the best possible training that will enable them to assume 

leadership roles within the sports business industry in the future.
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„The demands made of the sports management industry are ever 
greater in light of the growing professionalisation of sport. A 
closer cooperation is therefore needed between sport and science to 
take the necessary next step in development. This is exactly where 
the SPOAC comes in..

OLIVER BIERHOFF, MANAGER GERMAN NATIONAL FOOTBALL TEAM, DFB AND GUEST LECTURER, SPOAC

Case Method

Integrating real-life case studies from the sports business industry into the cur-

riculum gives students the opportunity to discuss and solve management tasks 

with practical relevance. Professors guide the discussions and actively involve 

students according to their prior professional experience. The intensive discus-

sions foster a pragmatic, solution-oriented approach and ensure sustainable 

learning progress.

Multimedia learning platform

An interactive multimedia online learning platform helps students prepare for 

the attendance sessions (“Blended Learning”). The innovative learning concept 

offers students the greatest possible flexibility in terms of both location and 

time, and enables optimal learning successes.

Consulting Field Study

In the course of the Consulting Field Study, students develop a solution to a 

challenge that a SPOAC partner is currently facing. Supported by mentors, the 

participants develop concepts and present them to leading representatives of 

the partners.

Interdisciplinarity

An interdisciplinary approach is taken to consider the sports business industry 

from a variety of different angles (incl. sports, media, sponsors) so as to foster 

the development of successful business models. SPOAC’s initiators believe that 

new ideas can only be developed by breaking down conventional thought pat-

terns and triggering a change of perspective.

Industry experts

The faculty consists of distinguished professors in their respective subjects and 

leading industry experts. Students gain exclusive insights into the challenges 

and future trends within the industry. They also have the opportunity to meet 

leading characters from sports business.

The Center for Sports and Management (CSM) at WHU

The Center for Sports and Management (CSM) at WHU examines the social and 

economic effects of professional sports with a focus on the practical implica-

tions of scientific research outcomes. The latest research findings are conti-

nuously incorporated into the SPOAC curriculum.
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PERSONAL CAREER DEVELOPMENT

Students at SPOAC – Sports Business Academy by WHU benefit from unique career development opportunities:  

they gain exclusive access to industry knowledge, partners and decision-makers from the SPONSORs and WHU  

networks. At all times, achieving personal career goals is at the core of the individual support SPOAC provides.
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Industry knowledge

SPOAC students gain unrestricted access to the latest information, analyses and 

background reports from the industry via the SPONSORs media for the dura-

tion of their program. With over 30,000 articles, the SPONSORs archive contains 

comprehensive information on all aspects of relevance to sports business. 

There is also an opportunity to conduct background interviews with SPONSORs 

editors.

SPONSORs conferences

The annual SPONSORs conferences cover all aspects of relevance to the indus-

try and, with a cumulative total of 300 speakers and 3,200 participants, are the 

leading events in their respective fields in Europe. Besides the transfer of prac-

tical knowledge, the conferences are also an ideal platform to introduce SPOAC 

students to selected participants.

Individual personality diagnosis 

All participants receive an individual, multidimensional map of their own person-

ality developed on the basis of a sociological profile. After completing an online 

questionnaire, they have an in-depth and confidential one-on-one meeting with 

an expert to reveal their individual strengths and potential. This scientific assess-

ment procedure is conducted using the Birkman Method, trusted by more than 4 

million people and more than 5,000 organisations around the globe.

Networking 

Students’ building and expanding their personal networks is fostered during 

SPOAC programs. Students have the opportunity to participate in exclusive 

“invitation only” SPONSORs events with decision-makers, and thus to build 

long-term relationships for their future careers.

Career counselling

Reflection on one’s capabilities and personality plays a decisive role in achiev-

ing career goals. To be able to analyse and exploit existing potentials, students 

have the opportunity to participate in personal coaching and to obtain career 

advice from the SPONSORs management team.

„With the WHU as an internationally renowned business
school and SPONSORS as the leading industry medium, the
SPOAC is optimally positioned to cater to the needs of its
participants and the sports business industry as a whole.

PROF. DR. SIMON CHADWICK, LECTURER FOR SPORTS MARKETING AND SPONSORSHIP, SPOAC 



COURSES

The degree and non-degree programs offered at SPOAC are geared towards high potentials from sports 

business and associated fields with several years of professional experience. The students aim to take 

the next step in their careers in the fields of management, strategy and networking, with a view to 

assuming leadership roles in sports business. At the same time, SPOAC serves as a training platform for 

valued staff members of leading clubs, leagues, associations and sports business enterprises.

The part-time degree and non-degree programs SPOAC offers to the sports business industry range from 

subject-specific three-day Excellence Programs to the one-year General Management Program in Sports 

Business to the two-year WHU Part-Time MBA Sports Business Track.

At the core of educational programmes is the one-year General Management Program, which requires 24 

days of attendance at the Düsseldorf campus. The next General Management Program begins in Septem-

ber 2017. All lectures and preparatory reading materials are in English. We limit the number of partici-

pants to 30.

You’ll find more information and the conditions for approval at: www.spoac.com

„The course programme enables participant-oriented learning

from the best from science and industry.
PROF. DR. SASCHA L. SCHMIDT, ACADEMIC DIRECTOR, SPOAC F
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MBA
WHU Part-Time MBA 
Sports Business Track

(39 800 ¤)

GMP
General Management  

Program in  
Sports Business

(25 000 ¤)

EP
Excellence Program  

in Sports Business

(2500 ¤)

Curriculum:  
The subject-specific Certificate courses allow individuals 
from various different fields within the sports business 
industry to specialise in specific areas such as „Leadership“, 
„Entrepreneurship“ or „Internationalization“. 

Application deadline:  
At least two weeks before the start of the Excellence Pro-
gram. (Considering there is space available)

Programme duration:  
Three days at the SPOAC campus in Düsseldorf

Language:  
The tuition language is either English or German. The lan-
guage of all instruction and preparatory reading materials 
is English only.    

ECTS:  
1 ECTS point, which is recognised by degree programs such 
as General Management Program in Sports Business.

Tuition:  
2.500 €

Excellence Program 

Curriculum:  
Nine modules which build upon each other on specific sports 
and business topics selected to prepare participants for  
future management responsibilities in the sports business.

Additional services:  
»	 Personal career coaching 
»	 Individual personality diagnosis 
»	 Unlimited access to SPONSORs media 
»	 Invitation to all SPONSORs congresses 
»	 Personal invitation to SPONSORs “invitation-only” events

Application deadline: 15 July 2017

Programme start: 10 September 2017 

Programme duration:  
1 year with a total of 45 days, 24 of them requiring attend-
ance at the SPOAC campus in Düsseldorf (M9 at an interna-
tional sports business hotspot such as Boston or Shanghai)

Language:  
The tuition language is English. The language of all instruc-
tion and preparatory reading materials is English. 

ECTS:  
15 ECTS points, which are recognised by degree programs 
such as the WHU Part-Time MBA  Sports Business Track.

Tuition:  
25.000 €

General Management Program in Sports Business 

Curriculum:  
»	 The WHU Part-Time MBA Sports Business Track is an  
	 internationally-recognised general management degree  
	 programme with a focus on the sports business industry  
	 that corresponds with the General Management Program  
	 (GMP). Strong emphasis is placed on the development of  
	 comprehensive leadership skills.

ECTS:  
»	 Graduates are awarded 60 ECTS credit points and receive  
	 the title of Master of Business Administration (MBA).

Tuition:  
39.800 €

WHU Part-Time MBA Sports Business Track 
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Course duration: 1,5 years
~170 days, incl. 102 attendance days
60 ECTS-points 

12

3
 D

A
Y

S

M
O

D
U

L
E

 5

L
E

A
D

E
R

S
H

IP
 

H
o

w
 t

o
 b

e
c
o

m
e

 a
n

d
  

a
c
t 

a
s 

a
 l
e

a
d

e
r 

Course duration: 1 year
45 days, incl. 24 attendance days
15 ECTS-points with option of having these points counted towards the WHU Part-Time MBA Sports Business Track
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GMP
General Management  

Program in  
Sports Business

(25 000 ¤)

MBA
WHU Part-Time MBA 
Sports Business Track

(39 800 ¤)

EP
Excellence Program  

in Sports Business

(2500 ¤)

1 Module = 1 Excellence Program



SPOAC –  Sports  Business  Academy

SPONSOR S Ver lags GmbH
Theodorstr .  42–90,  House 1 1
22761  Hamburg

Fon:  +49 (0)40/41  33 00 858
Mai l :  s tudy@spoac.com

www.spoac .com

APPLY 

NOW!


